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Strengths and capacity of the existing entrepreneurship programming;
Gaps and challenges of existing programming, systemic barriers, and 
training opportunities;
Opportunities and recommendations for strengthening and enhancing the 
community’s capacity to support females working and operating 
businesses in technology fields. 

•
•

•

As a partnering organization of RISE 
Windsor-Essex, Workforce 
WindsorEssex conducted an 
evaluative review of supports and 
services available and needed for 
women working in technology fields 
and female entrepreneurs in 
Windsor-EWindsor-Essex. This review includes: 
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• What roles do women fill in your company? 
• What internal and external professional development is offered for female staff?
• What strategies do you have for recruiting female staff?
• What are the main challenges that you identify for your female staff? Are these specific to women in tech?
• What do you consider success in making Windsor-Essex a supportive and strategic 
  location for women in tech? 
•• How do you consider Windsor-Essex’s current support level?
• What goals do you have regarding female staff in your company over the next 5 years?
 

• What supports do you offer for female entrepreneurs locally? Online or in-person services?
• Do you use specific recruitment methods for female clients?
• What are the most successful programs or activities you offer?
• What strategies have you found to be less successful?
• What are the main challenges that you identify for your female clients? Are these specific to women in tech?
• What supports are needed in the community that don’t currently exist?
•• What do you consider success in making Windsor-Essex a supportive
 and strategic location for female tech entrepreneurs?
• How do you consider Windsor-Essex’s current support level?

 

• What strategies do you use to recruit and retain female students in STEM programs/courses?
• What successes and challenges do female students face?
• How can the community better support female students?
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• Who/what influenced you to get into tech and entrepreneurship?
• What supports have you used in the community or online to start and grow your business?
• What organizations have supported you the most/least?  How?
• What are the most beneficial ways to network in Windsor-Essex?
• Do you like attending networking events? 
 o Do you feel knowledgeable about the events in Windsor-Essex?
•• What new supports are needed in our community to help female entrepreneurs?
• What are your main challenges as a female entrepreneur/ tech worker?
• What are your current goals as an entrepreneur/tech worker?
 o What successes have you earned in your career?
• What successes have you noticed in Windsor-Essex that promote female entrepreneurship?
• What goals should Windsor-Essex have for improving female entrepreneurship over the next five years?

• What programs does your organization run for female entrepreneurs?
• What successes and challenges have you faced while operating your services?
• What challenges do you believe female entrepreneurs face in their field?
• How has your local community supported and/or contributed to your initiatives? 
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Windsor-Essex has been known as an unappealing location to start a business, and an 
unsupportive region for women overall.1 The data below will tell the story of why 
Windsor-Essex is the ideal location to host the RISE Windsor-Essex project, and helps 
to explain the needs of the local community. 

BetBetween 2012 and 2017, the number of tax filers with employment income decreased 
for those in Leamington CA (Leamington and Kingsville), yet increased for those in 
Windsor CMA (Windsor, Tecumseh, LaSalle, Amherstburg, and Lakeshore).2 The 
decrease in Leamington CA was even higher for women (-8.6%) than for men (-1.5%). 
However, the number of tax filers with self-employment income in Leamington CA 
decreased less for women (-8.3%) than for men (-18.7%). Within Windsor CMA, 
females also fared better than men, increasing 7% compared to 1.7%.

WWhile the participation of women in self-employment is increasing more than men, 
the total net income of women with self-employment in Leamington CA is 
$21,280,000 and $121,130,000 in Windsor CMA in 2017. However, for males in 
Leamington CA total net income is $42,240,000 and $240,385,000 in Windsor CMA. 
The income of males is approximately twice that of women in both regions. 
Additionally, the income of those in the rural region of Leamington CA is 20% of that 
for those living in the urban region of Windsor CMA. 

1 1 Katherine Scott, The Best and Worst Places to be a Women in Canada 2019, (2019).
2 Statistics Canada, Table 11-10-0031-01 Labour income profile of tax filers by sex.
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Fig. 1 While women own 19% of incorporations in Windsor-Essex, they are most commonly in 
sectors that align with the sectors that women are most commonly employed in, including: 
health care and social assistance; retail trade; professional, scientific and technical services; and 
other services. Women’s representation is highest in Other Services (31%), and lowest in 
Information and Cultural Industries (0%).3

3 Statistics Canada, 2016 Census of Population, Statistics Canada Catalogue Number 98-400-X2016364. 

34%
Women own 34% of all incorporated and 

unincorporated businesses in Windsor CMA.3
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In Windsor CMA, women were off 
for 71% more days than men due to 
personal or family responsibility in 
2018. In Ontario, women were off 
for 35% more days than men. 4 DAYS LOST PER WORKER IN 2018

Fig. 2 The 2017 participation rates of women in Kitchener-Cambridge-Waterloo and 
Windsor CMA are very similar, however the participation rate of Leamington CA is much 
lower than both regions. The participation rate is especially lower for those aged 25-49. 
This difference may be due to Leamington CA being a rural region, as well as 25-44 
being common child raising years which decrease women’s participation in the labour 
force.5 

4 Statistics Canada, Table 14-10-0190-01 Work absence of full-time employees by geography, annual.
5 5 Statistics Canada, Table 11-10-0023-01 Tax filers and dependants 15 years of age and over with labour income by sex and age.
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Fig. 3 Women represent 47% of enrollment in post-secondary education, however 
they are under-represented in Mathematics, computer and information sciences, with 
27% female enrollment. The lower enrollment of women in this field is proportional to 
the number of women employed in the field locally, as 17% of women in Windsor CMA 
are employed in ‘Natural and applied sciences and related occupations’.7

Fig. 4 While women are under-represented in Mathematics, computer and information 
sciences, their representation is increased at the Master’s level, increasing to 47% 
female enrollment.8 The improved enrollment at a higher education level may be a 
success for increasing female representation in a STEM field, however it may suggest 
that women continue in their education more than males because of a perceived need 
for women to be more knowledgeable before entering the labour force.

6 Statistics Canada, Table 37-10-0112-01 Postsecondary enrolments, by field of study, 
InInternational Standard Classification of Education, age groups and sex.

7 Statistics Canada, 2016 Census of Population, Statistics Canada Catalogue Number 98-400-X2016298.
8 Statistics Canada, Table 37-10-0112-01 Postsecondary enrolments.
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SUCCESSES FOR FEMALES WORKING IN 
AND OWNING BUSINESSES IN TECH

Those consulted identified successes 
in the community, including new role 
models, improved retention, new 
programming, and funding supports 
for our region. 
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HOW TO SUPPORT FEMALE ENTREPRENEURS
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With open work space, including 
meeting rooms and co-working space, 
there is increased potential for organic 
collisions between members, supporting 
potential networking, collaboration, and 
problem solving. An open workspace 
provides a place of work for those that 
typically typically work from home or in public 
settings like coffee shops. It would 
provide those in public who are curious 
about entrepreneurship as a career to 
see what services are available in the 
community and meet current 
entrepreneurs. The space should also 
house servihouse service provider offices, whether 
as a satellite office or main location, so 
their clients, or future clients, can access 
their programs and resources. It will 
boost the effectiveness of referrals by 
improving service provider 
understanding of available services in 
the the community, while limiting the effort 
of clients to visit different providers 
without the need to travel to multiple 
office locations across the region. 
Providing both start up and scale up 
services to entrepreneurs fills a gap in 
the community for programs with wider 
eligibiliteligibility. There should also be rental 
space available for entrepreneurs 
looking to open a physical location for 
their business, as well as a pop-up 
location for short term rent that will 
provide businesses with the opportunity 
to test a physical location of their 
businebusiness. The facility can act as a ‘one 
stop shop’ for those interested in 
becoming an entrepreneur but are not 
sure where to start. It will showcase the 
variety of supports in the community, 
giving insight and direction to

 

HOW TO SUPPORT THE COMMUNITY’S ENTREPRENEURSHIP ECOSYSTEM
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